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Decoratori Bassanesi
Our roots our soul

An unconventional character and a strong drive
towards innovation are what have set apart
Decoratori Bassanesi’s journey from the very
beginning.

The company was founded in 1988 by Paolo
Serraiotto, whose vision was to represent the values
of artistic decoration, reinterpreting them with a
contemporary twist. In 2008 he embarked on a
new venture, thoroughly exploring the potential of
ceramic cladding. The Meeting with established
designers, led him to create challenging and avant-
garde collections that give life to products with a
strong identity and attention to the materials.

This path has led Decoratori Bassanesi to make its
mark on the international stage, becoming a key
player in the sector.

Decoratori Bassanesi has its roots in a place steeped

in the tradition of ceramic-making, which has always
been renowned for artistic decoration.

Bassano del Grappa. A territory where the world of
artisan craftsmanship meets the world of luxury. The
company has revived this heritage, breathing new

life into it, with innovative and refined products that

look towards the future.

Demonstrating the beauty of surfaces by
expanding the canons of tradition has always been
Decoratori Bassanesi’s original goal.

Today Decoratori Bassanesi presents itself to the

The essence of the
product is expressed in
the search for balance
between idea and form.

market with a completely refreshed look, maintaining
the theme of decoration, reworked with an authentic
and visionary perspective.

Research and attention to detail, which are the
fundamental values of the company, permeate every
branch of production, from the choice of materials

to experimentation with the most progressive
techniques.

The combination of Paolo Serraiotto’s experience
and the work of the designers has led Decoratori
Bassanesi to invest with conviction in a design-
oriented approach, capable of satisfying the growing
market demand for excellent products in tune with
contemporary trends.
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A land shaped by a long

history. A place deeply ™

engaged in the ceramic I |

tradition. iy
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The desire to leave a mark on the material, some of the most interesting names in contemporary

giving it new form and expression, gives way to design for a team effort, not only focused on the .

products of great value, able to dictate the trends in product but also on the relationship between the , - =

contemporary design. Decoratori Bassanesi selects different collections. _ v R i el e =
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Our production methods

What characterises Decoratori Bassanesi’s
production method is the willingness to freely
experiment with different materials with the aim of
always letting their peculiar characteristics sing.

The various design collaborations allow Decoratori
Bassanesi to work on a variety of projects, always
looking for the most appropriate form to meet

the needs of the designer and to find the perfect
harmony between the original idea and the

finished product. The areas of experimentation within
the production phase focus on form, which plays with

volumes and textures, and decoration, which probes
unexplored paths, mixing traditional craftsmanship
with the most avant-garde techniques.

This intertwining gives rise to products that highlight
the characteristics of the material and give the
surfaces unique sensory experiences.

All the collections interact with each other through
their diversity, creating a cohesive system where it
is possible to combine products without losing the
unique character of each piece. On the contrary,
when combined, the elements enhance each other.

The inestimable value of time; of an unhurried thought process
that produces a project replete with research, attention and

e attention shade for each product. Choosing the most suitable

oice of raw materials and paying close attention to every aspect

s y's profound of the production process means having the possibility

every .
materials is the o the ¢

knowledg f‘i.%\‘\\ process. Starting with
the mixture of choser

study of colours, Where each pigment is carefully

to work in advance on the finished product, through

s, then moving on to the continuous work where earth and colour merge, giving

life to a chain of tests aimed at discovering the perfect

selected and tested in order to find the most suitable harmony between idea and form.
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Since early 2022, Decoratori Bassanesi’s Creative
Director has been Federica Biasi. A Milanese
designer and art director, Federica can boast

New Art Direction

numerous collaborations with international brands
including Nespresso, for whom she designed the
recent Lume collection. She has been entrusted with
the co-ordinated image, promoting the existing
collections and expanding the range of new
offerings to meet the grov%ng'morket demand for

Photography by Andrea Olivo

Federica Biasi, the new Art Director,
is looking to develop a new image that
promotes the firms historical essence,
but also its raw materials and the R
poetry of its production processes. A o
[llustrating the sophistication of 25 % Bl
surfaces through tradition, and the

designers’ eyes.

excellence, in line with confemporary tr&ds.

“Designing tiles is not

just about designinges—=—"

a product, but about

imagining an emotional
SpaCe.” Federicq Biasi

. _Art Direction
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Wabi-Sabi Collection, the first approach of
Federica Biasi with Decoratori Bassanesi.

Federica Biasi has designed Wabi-Sabi for
Decoratori Bassanesi. Its name literally means
“imperfect beauty”, a concept that characterises
Japanese craftsmanship and artisanal processes
based on the acceptance of small imperfections.
As with the dualism inherent in the Wabi-Sabi
concept, the collection features two different but
complementary textures. Federica Biasi’s Wabi-

Sabi collection stands out for two different but
complementary textures. The Wabi-Sabi collection
offers the best expression of the touch that Federica
Biasi would like to bring to the company, calling
upon the renowned Danish firm Norm Architects to
become part of the design team already consisting
of Sebastian Herkner, Paola Navone and Keiji
Takeuchi.

After some profes
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explored nordic d
trends and develo
on formal simplici
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Wabi-Sabi Temple is an installation, conceived by “A tailored and detailed

designer Federica Biasi Studio, at Solus Ceramics
during the Clerkenwell Design Week in London.

A setting with a Japanese atmosphere realized with prOdUCt) repeated in
Wabi-Sabi tiles, which gives the visitor an intense
and immersive experience in the world of the rising 4 Space, I'CCI'eateS an
| elegant and timeless

ambiance.




Impression

Photography by Andrea Olivo

Impression is a photographic project
resulting from the collaboration
between Federica Biasi and South
. African photographer Andrea
Olivo, who was invited to interpret
- the company’s products with his

photographic language.
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n, South Africa, Andrea
hotography and relocates in
e begins a career in fashion
y. With a great technique
tiful and elegant images,
es from his vast cinematic

e. His women are sexy and
d their personality comes

Impression

out strongly from each shot.
well recognizable and app
magazines like Vanity Fai
Grazia, Gioia, Highsnob
other independent mag
Versace Jeans Couture
Marionnaud, Jeremy
Porsche, Sportmax,



The shots are the synthesis and crossover of -
seemingly distant worlds: the human body, fashion
and ceramic coatings. The models are called upon
to “wear” the tiles, becoming the perfect canvase




Copenhagen by Norm Architects

A collection that comes from the
roots, the heart and the history.
Highlighting the tactile and crafted
details of their danish local cityscape.
A collection of tiles that “speaks” to
our human senses, as well as play with

light, shag

26

“Architecture becomes thoughtful, minimalism
acquires soﬁness and visual matter assumes haptic
qualities.”

the fields of industrial design, =.,¥. S
commercial interiors, photogrqphy c

Each project—whether orchltectu[e
or creative direction—is J-mbued j

intrinsic quality: mp||C|ty thot '
ideas. Guided by the body and m
trends or technology, their projects ex

not only look good but that also feel go

Situated on one of the oldest streets in Copenhagen,
Denmark, they respect the context and build on
thegilaglitions of Scandinavian design—of timeless
sanatural materials and upholding Modernist
s of restraint and refinement. Through
g what it is that heightens the human senses
ess-of personal preference, our projects strip
dbijects, ideas and images back to their
simplest form.

Copenhagen
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Copenhagen collection represents a moodboard of Norm Architects design and this
is how a tile is transformed into architecture and architecture into a tile. The collection
is proposed in two different finishes, smooth or textured finish, depending on use. This
allows to create textures combinations which you may see strolling around the oldest
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parts of Copenhagen, a place rich in crafted details yet understated and very inviting.

Copenhagen



“By looking at our immediate surroundings - our own
neighborhood, we have sought to create a concept that is rooted
in the architectural history of Copenhagen.”

.........
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Questions & Thoughts by
Norm Architects

“We strive to create objects that embody a soft
minimal aesthetic; objects where there is nothing you
can add or take away to make the product better,
but with a welcoming and natural character.” Norm
Architects

How did your collaboration with Decoratori
Bassanesi starte

As many of our talented colleagues in the industry
seem to be collaborating with DB, we found more
and more of the collections and projects to have a
unique and interesting approach - as well as aligning
with our internal design philosophy.

Through connecting with the brand director, Federica
Biasi - the idea to create a collection, with inspiration
in our home town of Copenhagen, Denmark, started
to spark.

We have seen that you are working more and more
in ltaly. Do you think it is the added desire to work
with ltalian brands@

We have always been inspired and interested in the

long and impressive design history of Italy. Not only

from an aesthetic, but also from a production point of
view.

There seems to be a genuine respect and admiration

in the craftsmanship - and even with ever changing

ol
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trends, high quality materials always serve as the
foundation. Something that we treasure and pursue
in our work as well.

What is your project approach to product design as
also being architects?

Our approach is always rooted in the way we as
humans experience our environment through all

of our senses. We truly believe that it's the holistic
approach to a project that determines its success.
Therefore we don't see architecture, interior design
or product design as independent practices, but
rather a part of a whole.

—

“We wish to make
designs that we, as
humans, truly connect
to, through the right
choice of materials,
colors and shapes, and
respectfully tell the
stories of connected
traditions and cultures”

Norm Architects

Norm Architects




Decoratori Bassanesi srl

Factory

Via Vallina Orticella, 48

31030 Borso del Grappa (TV), ltaly
T. + 39 0423 210076
info@decoratoribassanesi.it
www.decoratoribassanesi.it
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